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Site-Wide Checklist

Before we delve into the essential requirements for inner-sections of an e-Commerce website,
let’s look into the fundamentals of an e-Commerce site as a whole.

1. Make Sure The Site Is Mobile-Responsive

This is crucial when it comes to designing your e-Commerce site. With more devices being
able to connect to the internet than ever before, you don't want to have an e-Commerce
site that doesn’'t work on a smartphone or tablet. Figures show that 62 percent of
smartphone users made a purchase via their smartphone.

Plus, you'll have no hope of succeeding with an omnichannel e-Commerce marketing
strategy if your website looks like trash on mobile devices.

2. Make Sure Every Product Page Has The Carticon

Well-designed e-Commerce sites have their basket or cart icons clearly visible in the top
right corner of every page. If your customer has added items to the basket, it will show how
many items are in the basket.

Stanley, a food and drink container retailer goes a step further with their e-Commerce web
design, which shows a cart preview when customers hover over the cart icon.




Flipkart

Explore Plus< Search for products, brands and more

Electronics TVs & Appliances Men Women Baby & Kids Home & Furniture Sports, Books & More Flights of

Home » Kitchen, Cook... » Lunch Boxes, .. » Water Bottles > MILTON Wate.. > MILTON Ther...

MILTON Thermosteel 1000 ML Flask Silver 1000 ml Bottle (Pack of 1, Silver, Steel)

EELY 2135 Ratings & 143 Reviews (FEEETD
F875 =e9s5 20%o0ff

Available offers

@ Bank Offer 5% Unlimited Cashback on Flipkart Axis Bank Credit Card T&C
@ Bank Offer Flat 100 off on first Flipkart Pay Later order of 2500 and above T&C

No Cost EMI on Flipkart Axis Bank Credit Card T&C

Delivery @ Enter Delivery Pincode Check

Usually delivered in 7 days 7
Enter pincode for exact delivery dates/charges

View Details
Capacily 1000 ml
Highlights Made of: Steel Services £+ 7 Days Return Policy 7

Bottle Type: Bottle @ Cashon Delivery availat

3. Checkout CTA Must Always Be Clearly Visible

The checkout button is normally found next to the basket icon. Some e-Commerce sites
have their basket icon lead directly to cart page as you can in the Amazon example below.

> 30-day free trial

Hello. Signin Try Your

Your Account Prime Lists -\.—./Baskat

ent  Mobile Apps Amazon Pickup Locations

4. Prominent Search Bar On Every Page

A comprehensive search function enables users to find a product in your catalog. So make
sure your e-Commerce website have a search bar located at the top of every page. If you
are able to provide suggestive search terms whilst your customer types in the search bar,
that's even better.



5. Clear Navigation
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Having a clear navigation menu helps to identify the different types of product categories

your website sells to your customer.

It is important that you use general terms to segment

your product items. For example, a fashion brand will differentiate their product range by

“Men”, “Women” and “Kids".

6. Contact Information

Having contact information on every page reduces buyer anxiety. It gives customers
added reassurance that they're able to contact you should they have any queries.

7. Maintain Consumer Trust

With cyber-security being a major concern for online shoppers, ensure every page has

links to the following pages:

e Customer Testimonials
e Why Shop With Us

e Privacy Policy

o Delivery Information

e Return Policy

You can link to these pages inside your site footer to keep things looking clean. Here’s an

Example from Nine Line Apparel:

Contact Us Payments Retum Policy
About Us Shipping Terms Of Use
Careers Cancellation & Retumns Security
Flipkart Stories FAQ Privacy
Press Report Infringement Sitemap

Flipkart Wholesale EPR Compliance

@ Sell On Flipkart O Advertise = Gift Cards

Facebook Flipkart Internet Private Limited, Flipkart Internet Private Limited,
Buildings Alyssa, Begonia & Buildings Alyssa, Begonia &
Clove Embassy Tech Village, Clove Embassy Tech Village,
YouTube Outer Ring Road, Devarabeesanahalli Village, Outer Ring Road, Devarabeesanahalli Village,
Bengaluru, 560103, Bengaluru, 560103,
Kamataka, India Karnataka, India
CIN : U51109KA2012PTC066107
Telephane:

Twitter

@ Help Center ©2007-2021 Flipkart.com [usaJan oo | = ] Eamm



8. Show Logos

BEST '
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Products Brands Deals Services Ii Account ~ Shopping History ~  Order Status ~  Saved Items
Brand Shops X Close
Apple m SONY B¥ Microsoft intel)
Apple Samsung Sony Microsoft Intel

@LG Nikon _osse Canon EPSON G @ Shop ai

brands

If your e-Commerce sells big brand names be sure to include their logo wherever possible.
Having logos of big brands gives the customer an indication of what type of product you
sell — plus, it adds some authenticity and prestige to your brand for being affiliated with
industry leaders. Here’s an example of how Best Buy utilizes logos on their site:
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Homepage Checklist

Your home is usually the first page your customers see. And many successful e-Commerce
brands see their homepage as the first step of a customer journey. Do not make your home
page a product listing page, use it to create an appeal.

9. Prominent Calls To Action

Encourage your visitors to explore the site. If you are running a sale or a promotion on a selection of
products, be sure to have this on the home page and include a call to action like “See Our Latest
Deals” and include a link to a product listing of all products that are included in the sale.

Other examples of call to actions include “See our range of birthday ideas”. Your
prominent call to actions must be relevant to the product you sell.

Here’s an example of North Face’s home page (see how their call to action encourages
their customers to explore the site):

MEN WOMEN Kios BAGS AND TENTS FOOTWEAR MORE Search

FRUE DELIVERY & FAEE RETURANS ON ALL OADIRS SION-UP TO OUR NEWSLETTER AND GLT £10 OFF YOUR ORDER




10. Emotionally Appealing Imagery

Photography is very important when it comes to selling online. We highly recommend (if
possible) that you invest in professional lifestyle photography to visually (and emotionally)
capture the moment where your products are in use. Fashion e-Commerce sites, like
Reformation, have successfully used their lifestyle photography investment to capture
moments of people wearing their product. Take look at the example below:

New Shop About Reformanon Sign in Q Search ¥ Bag

W t. y
The Destination Collection
A permanent collection dedicated to travel, over-eating, over-drinking, sunshme{ selfieS %

=

Another example is the travel industry, they capture the moment of people enjoying the
sun, igniting envy and desire at the same time.

11. Include “Hot Sellers”, “Featured Product” and
“Recommended For You"

Besides including products that are in a promotion, include products which are best sellers
or even featured. You can even add a list of products which are suitable for your customer.

This can be achieved in a number of ways; you can select products manually or automate
the selection based on a different criteria (i.e. “customers also purchased..”).

12. Use Imagery to Support CTAs and “Top Sellers”

Customers are able to absorb information better if it is presented visually. So use pictures
of the product or of customers enjoying the product.



Catalog Page Checklist

Customers usually get to a product listing/catalog page through the search bar or by selecting
a category on the navigation menu. The product page should never include all the products,
otherwise, it will be too overwhelming. Present the product listing by what your customer wants,
so do utilize tags to segment your products.

13. Add a Category Introduction

Depending on your industry, it is good practice to include an introduction to the category
of products with the appropriate hero image. It helps to improve customer engagement
because you're immediately presenting the products in context. If the customer came
through search, then this step is less vital.

SEO Tip: Use this section to create a “how-to” or “buyer’s guide”. This allows you to optimize
category pages for different long-tail keywords. Revzilla is a great example of this.
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That particular page is ranking for more than 2.7k keywords and generating a lot of traffic.

Motorcycle Helmets | Fast, Free Shipping! - RevZilla

www.revzilla.com/motorcycle-helmets »

Ahrefs Rank ! UR'® DR Backlinks ' Referring domains ! Organic keywords ! Organic traffic ' Traffic value '

78,571 49 71 1.54M 500 - 2.7K 401K« $26.6K
Live 79.7K Live 454 PPC 219 PPC §1.8K
Historical 4.6M Historical 619

14. Show Stock Availability

As your customer scrolls through your product listing, let your customers know of stock
availability on the product listing page.

Showing this information on the product listing page prevents your customer from feeling
frustrated if they click through to the product page and finding out that the product is out
of stock.



That particular page is ranking for more than 2.7k keywords and generating a lot of traffic.

Motorcycle Helmets | Fast, Free Shipping! - RevZilla

www revzilla.comimotorcycle-helmets »
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14. Show Stock Availability

As your customer scrolls through your product listing, let your customers know of stock
availability on the product listing page.

Showing this information on the product listing page prevents your customer from feeling
frustrated if they click through to the product page and finding out that the product is out
of stock.

15. Show Filtering and Sorting Functions

Adding a filter and sort function helps your customers find what they are looking for much
easier. To give you an example, if a customer wants to buy a pair of brown men’s shoes
within the price range of $45 to $50, then they can select the color brown and price in the
filter section.

Here's an example of Walmart’s product listing page which has filters on the left side:
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16. Highlight Best Sellers or Customer Favorites

Customers tend to favor products that have bought by others or have been ranked highly.

17. Include Customer Review Scores

Customer review scores can help customers identify which products have been highly
rated and social proofed (see the example by Walmart above).

Product Page Checklist

The product page is where you win or lose the customer. It's what they shopper sees after
they select a product from your catalog page.

18. Make the “Buy” or “Add to Basket” Button Prominent

You must incorporate the 3-second rule whenever a customer visits a product page. So do
make the “Buy” or “Add to Basket” button clearly visible. Use bold and bright colors to help
your button stand out.

See example by Flipkart below:

Flipkart

) Search for products, brands and more Q More - W Cart

Home > Clothingand.. > Dressesand.. > Dresses > Women's Dre.. > Oomph! Wom.. > Oomph! Wom... Share

Oomph!
Women Ruffled Pink Dress

7699 #2348 70%off (i) Hurry, Only a few left
@ 632 ratings and 110 reviews (m

Available offers

@ Bank Offer 5% Unlimited Cashback on Flipkart Axis Bank Credit Card T&C

@ Bank Offer Flat 3100 off on first Flipkart Pay Later order of 2500 and above T&C
No Cost EMI on Flipkart Axis Bank Credit Card T&C

Q Deliverto Services > 30 Day Return Policy 7

@ Cash on Delivery available 7
Enter delivery pincode  Check

¥ Usually delivered in 3 days 7
T Enter pincode for sxact delivery dates/charges

View Details

wll =
-_l Ask expert
'™ ADD TO CART ¥ BUY NOW color A A a A A -
o &y e by &%

19. Feature an “Add to Wishlist” Button

The “Add to Wish List” button should not be as visibly prominent as the “Buy” button, but
it gives the customer a chance to put aside items they would like to buy at a later date.



20. Upsell (aka “You May Also Like")

The Iconic utilized a feature on their website that provided product recommendations
based on what other customers have bought (i.e. customers who bought X, also bought Y)
to maximum effect. It helps to create a personalized shopping experience on your website
and also upsells the product.

- ‘
Breil By Fort Collins Breil By Fort Collins Breil By Fort Collins Veirdo
Full Sleeve Solid Me... (m, Full Sleeve Solid Me.. (m Full Sleeve Solid Me ( Full Sleeve Solid Me (\}m
1,299 2625 50% off 3997 2625 62%off ¥940 2475 62% off ¥699 F1.599 56% off
Or Pay%1,234+© 65 Or Pay 947 + © 50 Or Pay 3893 + © 47

Size S, M, L, XL, XXL, 3XL
Buy 2 items, save extra 5% Buy 2 items, save extra 5%

21. Short(ish) Product Description

Keep the product descriptions as concise as possible. Customers are unlikely to read
wordy product description unless if they want to. If products have a lengthy product
description, and the customer is interested, add a "read more” underneath the concise
version of the product description to allow the customer to gain further information.

22. Product Photos From Different Angles

Show a variety of photos showing different angles of the product. If possible, add a “zoom
in” feature so customers can get a closer look at the product.



23. Add Video Demonstrations

There are many ways to use video content on your product pages, but video
demonstrations of the product are becoming extremely popular. You can make your own
video to show customers how to use the product and also leave a positive review of the
product as well.
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24. Show Estimated Delivery Time

Don't leave your customers guessing. Give them an accurate estimate for when they can
expect the product to land on their doorstep.

Your item has been received in the hub nearest to you
Wed, 2nd Sep 20 - 7:23am

Your item is out for delivery
Wed, 2nd Sep 20 - 6:19pm

© Delivered Wed, 2nd Sep 20

Your item has been delivered
Wed, 2nd Sep 20 - 11:05pm




25. Use Tabs for Products that Have A Lot of Detail

Products which are high-end purchases, usually have a lot of product information. Utilizing
tabs helps keep product information neat and tidy.

26. Display Customer Reviews or Testimonials

A list of all the customer reviews is usually found at the bottom of the product page. This
gives customers a chance to look at what other customers have said about the product
before they make their buying decision.

Using customer testimonials throughout your e-Commerce website is one of our ten hacks
to convert more visitors into customers and it's great for SEO.

Pro tip: Make sure to implement Schema markup for customer reviews or testimonials.

27. Show Stock Availability

Like the product listing page, showing the stock availability gives the customer an
indication if the product is in stock. If stock levels are low, ensure this is explicitly stated on
the page so that the customer can make a purchase sooner, rather than later.



Cart Page Checklist

Once the customer has chosen the products that they want to buy, they will review the items in
their basket.

28. Show All Fees Upfront

Hidden fees are the number one reason for cart abandonment. If there are any additional
fees, ensure this is mentioned on the cart page. For example, if your e-Commerce sells
concert tickets, make sure you inform your customer of the booking fee that they will have

to pay.
29. Provide an Easy Way to Update Cart items

Give customers the option to update the quantities or remove unwanted products. Ego
Pharmaceuticals, a skincare brand, is a good example to follow here. On their checkout
page, you can easily update product quantities and remove unwanted products from the
cart before checking out.




My Cart (1) Q Deliverto Enter delivery pincode  Check PRICE DETAILS

. . . Price (1 item) 3999

Dharmishtha Creation Anarkali Gown Delivery by Tue Jun 22 | Free 62
MiMeroon Discount - 7300

% \ Seller:Dharmishtha Creation
Delivery Charges FREE
%699 7999 30% Off 2 offers available @

1 + SAVE FOR LATER REMOVE Total Amount 2699

You will save 300 on this order
PLACE ORDER

° Safe and Secure Payments.Easy returns.100%
Authentic products.

30. Include a “Return to Shop” Link

Customers tend to review their items in the cart and may want to return to the shop to
browse through the product listing to buy more items.

31. Upsell (Again)

The cart page is the final opportunity to upsell any products. Include images and product
details that might pair up with the items in the customer’s shopping basket.

32. Show Delivery Options

Provide customers with all the delivery options that you provide. Customers tend to want
their items delivered sooner rather than later. So if you offer same day or next day delivery,
you can provide this with an added premium.

h BILLING ADDRESS '-La SHIPPING METHOD

First Name * Last Name * ® Free Shipping $0.00
() Express Post - With Tracking & Signature on Delivery $29.95
ST TS ("] Authority to leave - no signature requirad
Company
J ORDER REVIEW
Address *
PRODUCT NAME UNIT QTy SUBTOTAL
PRICE
[ GAT - JetFuse NOX $69.90 = 1 $69.90
Country * Suburb * Flavour BLUE RASPEERRY
Size: 52 Servings
Australia -
Postcode * State * You Will Eam: Ne
Points
Australia Capital Territory hd Subtotal 569.90
Free Shipping - Free Shipping 50.00
|| Create an account for later use Tax §6.35
Total $69.90

|| Ship to different address Secured by

Leave a comment




Checkout Page Checklist

Once customers are happy with the items in their basket, the customer will then want to
purchase them. That's where your checkout page comes in.

33. Strip Away the Navigation Menu
When customers are checking out, you want them focused on ensuring the transaction is

completed. So for the checkout page, remove the navigation menu like you would for a
landing page.

34. Break Up the Order Process Into 4 Steps

This ensures the order process runs smoother. You can break up the ordering process in
the following 4 stages:

The cart interface
Customer name, details and delivery address

1.

2.

3. Payment information
4. Confirmation page

Northeast Nursery, a landscaping supply company, does exactly what's required to
produce a streamlined and conversion-optimized checkout process:




& Continue Shopping :r Mortheast Ny @ Contact & FAQs

Yaur Cart m

e [1_~]  Promum Sumny Torf M 399 Ready to checkout?

- | B Formewe 509 Enber your small address berlow to prooeed to
i it BT dilivery and payment,
|i=n.u DAL ATORISS
e o

Subtotal 1 ltems 539.90

35. Offer several payment options
The more payment options you provide the better. The most obvious payment method is

via credit or debit card. But you can integrate PayPal and Amazon Pay as well since they
are two of the most trusted off-site payment solutions.

36. Security Badges

Give customers reassurance that their financial details are safe by showing your SSL
certificate or any security badges on the check out page.




ABOUT RANKJACKER

RankJacker came into being after an illustrative stint
on multiple marketplaces, with an array of DFY SEO
Services for a good amount of time. We have served
thousands of clients over the last 6 years, delivered
tens of thousands successful gigs and placed links
for clients without a count.

The move to establishing ourselves as a White Label
Agency has been gradual and well thought out,
given our experience of serving large number of SEO
Agencies on marketplaces around the globe. This is
worth mentioning that some of our services have
been recommended by leading SEO bloggers like
Matt Diggitty, Kotton Grammer, Chris Walker and a
few others on their agency blogs.




